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Program Review - Departments 

Getting Started: Guidelines and Materials 
 

Overview and Planning 

Welcome to the Santiago Canyon College (SCC) Academic Program Review Template.  Each department will 

complete its program review during the Fall 2013 semester.  Program review is an integral part of institutional 

success, starting with important evaluations of student success and progress and ending with thoughtful 

projections of where you’d like to go as a department, in large part based on student achievement data and 

outcomes assessment data; your careful analysis and honest assessments make positive change possible and 

likely.   

 

Purpose 
Program review produces a “bridge document” that serves to connect local considerations, like student 

performance, SLO assessment, curricula development, department dialogue with global considerations, like 

SCC’s Educational Master Plan, budgeting and allocation of resources, facilities utilization, long term planning 

and Accreditation. 

 
Support 
Because most of the program review is done by you in your department, capturing the results of your own 

processes and conversations is an important element.  Some of the questions that follow will help you bring 

this into light. But you may need some information or assistance in certain areas, such as, data 

collection/analysis. You might also want help gathering and interpreting student demographic data.  Some 

offices and individuals who are at your service to assist in your program review process are listed below: 

 

 Office of Institutional Effectiveness and Outcomes Assessment – Aaron Voelcker, Assistant Dean 

 Members of the Educational Master Plan Committee (EMPC) – Roberta Tragarz, Chair 

 RSCCD Department of Research – Nga Pham, Director 

 Supporting departments and documents (See Appendix 1) 

 Lexicon of essential terms (See Appendix 2) 

 

 

Process and Expectations 
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Program Review fits into a larger cycle which brings together your annual Department Planning Portfolios 

(DPPs) and informs the Educational Master Planning process and prepares the college for Accreditation (See 

Appendix 3). 

 

The natural flow of this work is outlined in the following steps: 

 
Departmental Conversation 

 Departments gather to review their DPPs (Where should we start?) 

 General and SLO assessment data is gathered on student success and progress (What should we 

examine?) 

 Data is analyzed and results described (How successful were our students? How can we best describe that?) 

 Conclusions lead to conversations about effectiveness of current SLOs, department initiatives, 

curricula, and resources (Where there is success, how might we celebrate and promote that?  Where there is 

weakness, how might we adjust to intervene and improve?) 

 Success is noted, and changes or recommendations considered (In what ways will we describe our plan 

going forward?) 

 

Documentation and Reporting 
 Program Review is completed and approved by department 

 Program Review is submitted to EMPC and distributed to program faculty and the division office. 

 Meeting is scheduled in which department shares its results and considerations with EMPC (format is 

discussion, not presentation – committee members typically ask questions and interact with 

department representative about items/issues presented in their report) 

 EMPC uses that review to inform: the PIE; the budgeting process; revisions to the Educational Master 

Plan; and Accreditation processes. 

 

The Optimal Result 
A well-conceived Program Review describes in concrete terms the department’s successes, challenges and 

directions for change and growth based on evaluation of student achievement and outcomes assessment 

data.  It’s the document that periodically validates a department’s ability to meet its goals and objectives for 

student success and highlights the resources needed to meet those outcomes in the future.  
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Part I: Overview of Academic Program Information  
 

1. Award Programs 
 

Please list the degrees and certificates offered by this program: 

TV/Radio Communications – Media Studies 

 

Certificate of Proficiency Television/Video Communications – Media Studies 

Certificate of Proficiency in Digital Media Production (Beginning Fall 2014) 

 

 

 

 
 

2. Course Offerings – if you require different breakdowns that are discipline sensitive or particularly 

meaningful (e.g. day/night, lecture/lab) please contact the RSCCD Research Department. 
 

Number of unique courses offered by your program:  7 

Number of Sections Offered 2009-2010 2010-2011 2011-2012 2012-2013 

Classroom Instruction 12 15 16 17 

Distance Education - Hybrid 0 0 0 0 

Distance Education – Non Hybrid 0 0 0 0 

Overall 12 15 16 17 

Total Enrollment (Seats Filled) 2009-2010 2010-2011 2011-2012 2012-2013 

Classroom Instruction 715 818 892 729 

Distance Education - Hybrid 0 0 0 0 

Distance Education – Non Hybrid 0 0 0 0 

Overall 715 818 892 729 

Students per Offered Section 2009-2010 2010-2011 2011-2012 2012-2013 

Classroom Instruction 59.6 54.5 55.8 42.9 

Distance Education - Hybrid NA NA NA NA 

Distance Education – Non Hybrid NA NA NA NA 

Overall 59.6 54.5 55.8 42.9 

 

3. Faculty Workload 

 

Full-time Part-time Total 

Lecture Hour Equivalent (LHE) 0 0% 39 93% 42 100% 

Number of faculty 0 4 4 

LHE per faculty NA 9.8 10.5 

Total FTES 

    

78.0 

Total FTEF (LHE/30) 

    

1.4 

Efficiency (FTES/FTEF) 

    

55.7 

 

http://rsccd.edu/Departments/Research/Pages/default.aspx
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4. Support Staff as of fall 20__ (instructional aide, student assistant, lab coordinator, etc.) 
 

Title of Position Number Full-time or Part-time Months per Year Hours per Week 

N/A          

 

     

  

   

  

   

  

   

  

   

  

   

  

   

 

5. Facilities as of fall 2013 
 

Number of classrooms used exclusively by the program   0 

Number of classrooms shared with other programs   4 

Number of labs or other learning spaces used exclusively by the program   0 

Number of labs or other learning spaces shared with other programs   0 

Number of office spaces used exclusively by program faculty and staff   0 

Number of office spaces shared with other programs’ faculty and staff   0 

Number of storerooms used exclusively by the program   0 

Number of storerooms shared with other programs   0 

Number of conference rooms and collaborative spaces used exclusively by program faculty and staff   0 

Number of conference rooms and collaborative spaces shared with other programs’ faculty and staff   0 

 

6. Resources as of fall 2013 
 

List and describe any specialized equipment or resources that are used exclusively by the program: 

 None 
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Part II: Program Goals and Objectives 

 
1. What processes does your program follow to create, evaluate, and update DPP goals?    

 
The TV/Video program is in a continuous improvement cycle and reviews the goals and 
objectives yearly to determine if the formative goals were met and if not, provide an explanation 
of challenges associated with not meeting the objectives 

 

2. How is SCC’s mission statement reflected in your goals? (“Santiago Canyon College is an innovative 

learning community dedicated to intellectual and personal growth. Our purpose is to foster student 

success and to help students achieve these core outcomes: to learn, to act, to communicate and to think 

critically. We are committed to maintaining standards of excellence and providing accessible, 

transferable, and engaging education to a diverse community.”) 
 
Santiago Canyon College is an innovative learning community dedicated to intellectual and 
personal growth. Our purpose is to foster student success and to help students achieve these 
core outcomes: to learn, to act, to communicate and to think critically. We are committed to 
maintaining standards of excellence and providing accessible, transferable, and engaging 
education to a diverse community. 

 
 

3. Below are the strategic goals from the 2012-2016 SCC Educational Master Plan.  In the second column, 

fill in any of your specific DPP goals that support that EMP goal.  A department goal may fit with 

multiple EMP goals and it is possible that some EMP goals might not match with any of your 

department goals.  Note: see Part II.4 if you have additional DPP goals you’re currently managing. 
 

GOALS/TASKS/ACTIVITIES 
WHO'S 

RESPONSIBLE 

ESTIMATED 

TIMELINE/COMPLETION  

RESOURCES 

NEEDED  
STATUS 

1. Attendance at local JATC Board Meetings           

1. Attend committee meetings 1x per 

year minimum per program sponsor  

     

C Doughty On-going None In Progress 

 

 

2. Professional Development            

1. Attend California Apprenticeship 

Council meetings 1x per year.    

   

Doughty,_Corine On-going Funds to attend the 

conferences. 

In 

Progress 

2. Provide professional development 

opportunities to our partners.     

   

Doughty, Corine On-going Funding to support 

professional 

development workshops. 

In 

Progress 

3. Strengthen partnerships through 

collaboration and leveraging of 

resources.       

Doughty,_Corine On-going NA In 

Progress 

 

 

http://sccollege.edu/portfolio/viewgoal.asp?GoalID=2322
http://sccollege.edu/portfolio/goal.asp?action=edit&proposal=349&goal=2322
http://sccollege.edu/portfolio/goal.asp?action=delete&proposal=349&goal=2322
http://sccollege.edu/portfolio/budgetform.asp?proposal=349&goal=2322
http://sccollege.edu/portfolio/flexform.asp?action=view&proposal=349&goal=2322
http://sccollege.edu/portfolio/viewactivity.asp?activity=7237
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7237
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7237
http://sccollege.edu/portfolio/activity.asp?action=add&proposal=349&goal=2322
http://sccollege.edu/portfolio/viewgoal.asp?GoalID=2323
http://sccollege.edu/portfolio/goal.asp?action=edit&proposal=349&goal=2323
http://sccollege.edu/portfolio/goal.asp?action=delete&proposal=349&goal=2323
http://sccollege.edu/portfolio/budgetform.asp?proposal=349&goal=2323
http://sccollege.edu/portfolio/flexform.asp?action=view&proposal=349&goal=2323
http://sccollege.edu/portfolio/viewactivity.asp?activity=7238
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7238
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7238
http://sccollege.edu/portfolio/viewactivity.asp?activity=7243
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7243
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7243
http://sccollege.edu/portfolio/viewactivity.asp?activity=7244
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7244
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7244
http://sccollege.edu/portfolio/activity.asp?action=add&proposal=349&goal=2323
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3. Curriculum Review and Updates           

1. Review, revise and update 

curriculum on an annual basis or as 

necessary per the quadrennial review 

cycle.       

 

Doughty_Corine 

On-going Clerical support to assist 

with the curriculum 

updates. 

In Progress 

2. Align the apprenticeship curriculum 

to with industry standards and focus 

on certificate and degree 

completion.       

Doughty_Corine On-going NA In Progress 

 

 

4. Increase completion rates           

1. Work closely with program sponsor 

to improve passing rates for apprentices 

who must pass state certifications.  

     

All 

Members 

On-going Degree Audit and a 

process or equating work 

experience and/or credit 

by exam. 

In Progress 

 

 

Education Master Plan Goals Department Goals Directly from DPP 
1. Strengthen outreach and recruitment 

 
 

2. Align the college curriculum to focus on student 

completion of pathways 
 

3. Promote an integrated approach to supporting student 

success 
 

4. Promote a college identity of high quality, academic 

excellence, and personalized education 
 

5. Support faculty in offering high quality instruction to 

students in the classroom and online 
 

6. Maintain and enhance the college’s technological 

infrastructure 
 

7. Maintain the facilities infrastructure 

 
 

8. Support and encourage focused green practices on 

campus 
 

9. Develop and support an infrastructure related to web 

and social media 
 

10. Support faculty development in the areas of innovative 

pedagogies and curriculum design 
 

11. Increase educational goal completion for university 

transfer, degrees, and certificates 
 

12. Increase student learning and achievement through a 

culture of continuous quality improvement 
 

13. Strengthen and develop relationships with key partners 

and stakeholders 
 

14. Develop sustainable, alternative revenue streams 

utilizing existing resources 
 

http://sccollege.edu/portfolio/viewgoal.asp?GoalID=2325
http://sccollege.edu/portfolio/goal.asp?action=edit&proposal=349&goal=2325
http://sccollege.edu/portfolio/goal.asp?action=delete&proposal=349&goal=2325
http://sccollege.edu/portfolio/budgetform.asp?proposal=349&goal=2325
http://sccollege.edu/portfolio/flexform.asp?action=view&proposal=349&goal=2325
http://sccollege.edu/portfolio/viewactivity.asp?activity=7239
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7239
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7239
http://sccollege.edu/portfolio/viewactivity.asp?activity=7242
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7242
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7242
http://sccollege.edu/portfolio/activity.asp?action=add&proposal=349&goal=2325
http://sccollege.edu/portfolio/viewgoal.asp?GoalID=2326
http://sccollege.edu/portfolio/goal.asp?action=edit&proposal=349&goal=2326
http://sccollege.edu/portfolio/goal.asp?action=delete&proposal=349&goal=2326
http://sccollege.edu/portfolio/budgetform.asp?proposal=349&goal=2326
http://sccollege.edu/portfolio/flexform.asp?action=view&proposal=349&goal=2326
http://sccollege.edu/portfolio/viewactivity.asp?activity=7240
http://sccollege.edu/portfolio/activity.asp?action=edit&proposal=349&activity=7240
http://sccollege.edu/portfolio/activity.asp?action=delete&proposal=349&activity=7240
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15. Strengthen capacity to seek and acquire grant funding 

for the purpose of developing innovative programs and 

services that align with the college mission and vision 

 

 

Part II: Program Goals and Objectives (Continued) 

 
4. If you have department goals that do not support any of the Educational Master Plan Goals, please list 

them in the space provided below. 
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Part III: Student Achievement Data Analysis 
Please provide a summary of the data and indicate any significant patterns, trends, or anomalies that the 

department has identified, especially including, but not limited to, disproportionate impact. Describe how the 

data were used and what changes to the program were made (or will be made) based on analysis of the data. 

 

Required 

 

1. Institution-Set Standard for student success: 63% 

2. Student success rate (grades of A, B, C, Credit or Pass): 
 

2010-11 2011-12 2012-13 

Grades 
Given 

Success 
n 

Success 
% 

Grades 
Given 

Success 
n 

Success 
% 

Grades 
Given 

Success 
n 

Success 
% 

882 697 79% 960 784 82% 807 629 78% 

 

a. How does the success rate for your program compare to the institution-set standard for success? 
 
The institutions set standard for success if 63% and the TV/Video programs are well above 77%.  
The success and retention rates for TV/Film are above average because the curriculum is 
designed to provide continual improvement and students cannot complete the class without a 
high degree of competency and knowledge.    

 

3. Student success rate in basic skills courses (grades of A, B, C, Credit or Pass):  

N/A 

 

4. Student retention rates (any grade except W): 

 

2010-11 2011-12 2012-13 

Grades 
Given 

Retention 

 n 
Retention 

 % 
Grades 
Given 

Retention 

 n 
Retention 

 % 
Grades 
Given 

Retention 

 n 
Retention 

 % 

882 757 86% 960 845 88% 807 700 87% 

 

5. Student retention rates in basic skills courses (any grade except W): 

N/A 

 

6. Number of degrees and certificates awarded. [Use the list from Part I] 

 

Award 2010-11 2011-12 2012-13 

Certificate in TV/Video Communications 6 8 10 

 
 

   

7. Student Demographic Data (See Appendix 4)  

 

8. Labor market trends and needs: Review the labor market data on the California Employment 

Development Department website for jobs related to your program.  

 

http://www.labormarketinfo.edd.ca.gov/Content.asp?pageid=1011
http://www.labormarketinfo.edd.ca.gov/Content.asp?pageid=1011
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a. What occupations are related to your program?  See below 

b. What are the occupational projections for employment? See below 

c. How do these projections affect planning for your program? See below 

 
According to the California Employment Development Department Labor Market Information for Graphic 
Designers in Orange County, the definition includes 

 
“Graphic Designers analyze, plan, and create visual solutions to communications problems. They use a variety of 
print, electronic, and film media and technologies to achieve a design that meets the client's needs. Graphic 
Designers consider cultural, physical, and social factors when planning and executing appropriate designs for a given 
product line. They use computer software to develop the overall layout and production design of magazines, 
newspapers, journals, corporate reports, and other publications. Graphic Designers also produce promotional 
displays and marketing brochures and design distinctive logos for products, services, and businesses. They also may 
produce the credits that appear before and after television programs and movies. Increasingly, Graphic Designers 
develop material for Internet Web pages and multimedia projects.” 

 

WAGES 

What Wages and Benefits Can I Expect? 

The median wage in 2013 for Graphic Designers in California is $53,034 annually, or $25.49 hourly. The median wage 
for Graphic Designers in Orange County is $49,598 annually, or $23.84 hourly. The median is the point at which half of 
the workers earn more and half earn less. 

Change to Hourly Wages  

Annual Wages for 2013 
Low 

(25th percentile) 
Median 

(50th percentile) 
High 

(75th percentile) 

California $39,737 $53,034 $70,508 

Orange County $39,744 $49,598 $61,452 

Source: EDD/LMID Occupational Employment Statistics Survey, 2013 Wages do not reflect self-employment. 

What is the Job Outlook? 

The demand for Graphic Designers will continue to grow due to the expanding market for Web-based information and 
expansion of the video entertainment market. Job seekers are expected to face keen competition. Individuals with a 
bachelor’s degree and knowledge of computer-aided design software, particularly those with Web site design and 
animation experience, will have the best opportunities. 

PROJECTIONS OF EMPLOYMENT 

In California, the number of Graphic Designers is expected to grow at an average rate compared with the total for all 
occupations. Jobs for Graphic Designers are expected to increase by 16.1 percent, or 6,000 jobs between 2010 and 2020. 

In Orange County, the number of Graphic Designers is expected to grow slower than average growth rate for all 
occupations. Jobs for Graphic Designers are expected to increase by 8.4 percent, or 340 jobs between 2010 and 2020. 

Estimated Employment and Projected Growth 
Graphic Designers 

Geographic Area 

(Estimated Year-Projected Year) 

Estimated 

Employment 

Projected 

Employment 

Numeric 

Change 

Percent 

Change 

Additional Openings 
Due to Net 

Replacements 

California  37,300 43,300 6,000 16.1 11,600 

javascript:switchwage();
http://www.labormarketinfo.edd.ca.gov/?PageID=1009
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(2010-2020) 

Orange County 

(2010-2020) 
4,060 4,400 340 8.4 1,260 

Source: EDD/LMID Projections of Employment by Occupation 

View Projected Growth for All Areas  

 

ANNUAL JOB OPENINGS 

In California, an average of 600 new job openings per year is expected for Graphic Designers, plus an additional 1,160 
job openings due to net replacement needs, resulting in a total of 1,760 job openings. 

In Orange County, an average of 34 new job openings per year is expected for Graphic Designers, plus an additional 
126 job openings due to net replacement needs, resulting in a total of 160 job openings. 

Estimated Average Annual Job Openings 
Graphic Designers 

Geographic Area 

(Estimated Year- 
Projected Year) 

Jobs From 
Growth 

Jobs Due to 
Net Replacements 

Total Annual 
Job Openings 

California  
(2010-2020) 

600 1,160 1,760 

Orange County 
(2010-2020) 

34 126 160 

Source: EDD/LMID Projections of Employment by Occupation 

http://www.labormarketinfo.edd.ca.gov/occguides/Detail.aspx?Soccode=271024&Geography=060400
0059 

 
According to the Orange County Business Council’s Workforce Indicators Report 2013, there are four divers 
and emerging clusters.  Creativity is considered one of the four drivers of employment growth and new high-
wage occupations.   

http://www.labormarketinfo.edd.ca.gov/?PageID=1011
javascript:GenericOpen('AllOccPrj.aspx','271024');
http://www.labormarketinfo.edd.ca.gov/?PageID=1011
http://www.labormarketinfo.edd.ca.gov/occguides/Detail.aspx?Soccode=271024&Geography=0604000059
http://www.labormarketinfo.edd.ca.gov/occguides/Detail.aspx?Soccode=271024&Geography=0604000059
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9. Rates of progress through the basic skills course sequence within your program using the California 

Community College Chancellor’s Office Data Mart Basic Skills Progress Tracker (see Appendix 5). 

 

The Media Studies program does not offer basic skills courses. 

 
 

Optional [Discuss if your department has access to any of the following data] 
 

10. Student surveys  Not Observable 

 

11. Program exit exams or other assessments of graduating students  Not Observable 

 

12. Number of students who take and pass external license examinations    N/A 

 

13. Data on former students’ post-SCC experiences (e.g. transfer success, career advances, post graduation 

surveys)  See Appendix A (below) 

 

 
Santiago Canyon College participated in the CTE Outcomes Project supported by the RP Group, Cabrillo 
College.  The survey results indicated the following: 
 
For those Career and Technical Education programs that do not require external licensure or certification, 
student success is based on completion of their CTE program.  Faculty evaluate core competencies based on 
assessment of course student learning outcomes as well as program learning outcomes.  Examples of 
CSLO/PSLO assessments include direct and indirect evaluation tools such as portfolios; performance based 
assessment, embedded assessment questions, success and retention rates as well as passing grades of C or 
better.  Other evaluation tools include the Core Indicator Data used for applying for Carl D. Perkins Act IV, 
2006 funds as well as the college office of Institutional Effectiveness and Assessment. 
 
In fall 2012, SCC participated in the CTE Outcomes Project, which required asking CTE students enrolled in 
2010-2011 but not in 2011-2012 if they met one of the following criteria: 
 

 Students earned a certificate of 6 or more units 

 Students earned a vocational degree 

 Students earned 9+ CTE units 

The survey was administered in early 2013 first by e‐mail, then by telephone. The survey addressed student 

perceptions of their CTE program, employment outcomes, and how their coursework and training related to 
their current career. The sample consisted of 2,045 unduplicated students, 67 of whom responded by e‐mail 

(3%), and 177 by telephone (9%) for a total response rate of 12%. 
 
Respondents were asked a series of questions related to employment, licensure, course completion, wages 
and more. 
 
Relationship to Employment & Field of Study  

 their primary reason for studying at Santiago Canyon College, and the majority (59%) indicated earning 
a certificate or degree (with or without transfer).  

 if currently employed, how closely related their job is to their field of study at Santiago Canyon College. 
Half (54%) indicated they are working in the same field as their studies and training, followed by a fifth 
(20%) indicating they work in a field that is “close” to their studies and training, and 26% indicated their 
job is not related to their studies. 

http://datamart.cccco.edu/Outcomes/BasicSkills_Cohort_Tracker.aspx
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Job Search After Program or Course Completion 

 Before their studies, 75% of respondents worked full time. After completing their studies, 80% work full 
time. 

 Who engaged in a job search after finishing their studies, 25% reported finding a job and 7% were still 
looking (the remaining respondents were not looking or were already. employed). Of those with a 
successful job search, 86% found a job within six months (71% within three months). 

 87% of respondents are employed for pay. 
 
Industry & Licensure 

 111 respondents (5%) indicated they obtained an industry certification or licensure and 27 (1%) 
indicated they obtained journey‐level status in the same field of study after finishing their coursework. 

 
Wage Increase 

 The hourly wage of all respondents increased 31% from their hourly wage before their studies ($21.90) 
to their hourly wage after completing their studies ($28.73). 

 
Reasons Students Leave SCC 
Here are the most frequently cited reasons, in rank order of frequency 

 I completed the program (105) 

 My goals were met (98) 

 I got a job (38) 

 I transferred to another school (29 

 Personal or family reasons (26) 

 I didn’t have enough time for classes (22) 
 
Student Satisfaction with CTE Programs 

 60% of former students were “very satisfied” with the education and training they received at Santiago 
Canyon College, and 32% were “satisfied” for an overall satisfaction rate of 92%. 

 
 
Transfer 

 22% of respondents indicated they had transferred to a 4‐year institution to pursue a Bachelor’s 

Degree. 
 
Relationship to Employment 
Respondents were asked what impact their coursework had on their employment. Here are the 
reasons, listed in rank order of frequency: 

 No impact on my employment (63) 

 Enabled me to learn skills that allowed me to get a promotion at my same organization (46) 

 Enabled me to learn skills that allowed me to stay in my current job (45) 

 Prepared me for a possible new job (37) 

 Enabled me to learn skills that allowed me to get a job at a new organization (32) 

 Enabled me to start my own business (3) 
 
Summary and Conclusions 
The results of the survey showed that completing CTE studies and training – whether or not a credential is 
earned, whether or not a student transfers – relates to positive employment outcomes. The preponderance of 
respondents are employed, are working in the same field as their studies or training, and are working full time.  
Respondents overall posted a 31% increase in their hourly wage after completing their studies at Santiago 
Canyon College and the vast majority were satisfied with the education and training they received. 
 

 



12 
 

14. Other data pertaining to the program’s instructional effectiveness  N/A 

 
California Ed Code require examination and review of Career Technical Education programs every two 
year.  SCC conducts biennial reviews on all CTE programs. 
 
78015.  (a) (1) The governing board of a community college district, prior to establishing a vocational or 
occupational training program, shall conduct a job market study of the labor market area, as those terms 
are defined in Section 52301.5, in which it proposes to establish the program. The study shall use the 
State-Local Cooperative Labor Market Information Program established in Section 10533 of the 
Unemployment Insurance Code, or if this program is not available in the labor market area, other 
available sources of labor market information. The study shall include a California Occupational 
Information System supply analysis of existing vocational and occupational education or training 
programs for adults maintained by high schools, community colleges, and private postsecondary schools 
in the area to ensure that the anticipated employment demand for students in the proposed programs 
justifies the establishment of the proposed courses of instruction. 
   (2) The governing board of the community college district shall make copies of each job market study 
available to the public. 
   (b) Subsequent to completing the study required by this section and prior to establishing the program, 
the governing board of the community college district shall determine whether or not the study justifies 
the proposed vocational education program. 
   (c) If the governing board of the community college district determines that the job market study 
justifies the initiation of the proposed program, it shall determine, by resolution, whether the program 
shall be offered through the district's own facilities or through a contract with an approved private 
postsecondary school pursuant to Section 8092. 
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Part IV:  Course Student Learning Outcomes Assessment 

 
1. How does the program systematically assess its course student learning outcomes using specific and 

measurable performance criteria?  How is this assessment carried out and who is involved in the 

assessment process?   

 

When developing student learning outcomes, faculty in Career Technical Education must first 

consider external requirements or expectations, employment standards, alignment between 

courses, program and institutional outcomes and transfer institution expectations.   

 

Once those elements have been identified, the faculty develop outcomes that represent, skills, 

knowledge, and abilities.   

 

Assessment is conducted each semester the course is taught.  Because the division is staffed 

by primarily adjunct faculty, the department facilitator works with each instructor to discuss 

learning outcomes, assessment and at each division meeting review the assessment results. 

California Education Code (Section 78016) requires “Every vocational or occupational training program 
offered by a community college district be reviewed every two years by the governing board of the 
district.”  (See Appendix A) This Biennial review must ensure the program meets: 
a. Labor market demand 

b. Does not unnecessarily duplicate other training programs 

c. Demonstrates effectiveness in program enrollment, retention, completion and employment 

placement and degree and certificates awarded to students 

d. Programs that do not meet these standards must be put on an extended Program Review status 

 

2. Upon review of course student learning assessment data, give at least one specific example of  

a. A course student learning outcome which students have definitely met and why you think 

students were successful. 

At weekly departmental meetings and by email, the faculty exchange assessment ideas and methods 
for the various courses dealing with one SLO per semester in conjunction with the Program Student 
Learning Outcomes.  TV/Video 104 is the only course taught by more than one faculty member so 
the assessments are done jointly.  In addition specific courses are assessed by the completion of 
essays that focus on the critical thinking and writing SLOs.  These might involve successful 
comparisons of two TV programs or films based on plot or character development analysis and 
overall effectiveness of message. 
 
An example would be for a student in TV/Video 104: History of Film Since 1945 to demonstrate the 
ability to write a cohesive review of a contemporary film based on character and plot development, 
directing and editing techniques employed, and assessment of acting skills.  The scoring rubric would 
be 4 points for strong logic and ability to support opinions with good examples from the four areas 
mentioned above, 3 points for good logic in 3 of the 4 areas assessed, 2 points for fair logic in 2 of 
the 4 areas assessed, and 1 point for weak logic and poor support in any of the 4 areas. 
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b. A course student learning outcome which students have definitely not met and why you think 

students were unsuccessful.  What changes have you considered making?   

 

More detailed classroom whiteboard/power point notes. 

 

3. What changes has the program already made based on its assessment of course student learning 

outcomes?  Give specific examples.   

The results of our planning and testing did not turn up anything amazingly new since most of the 
department had created individual goals and objectives before the SLO system was implemented.  
But focusing on student-centered instruction has become an overall objective even with so many 
large-group instruction classes.  More assessment of small project groups is still needed in evaluating 
those classes that have team productions.   

 

4. Describe how you know if the changes have increased success?    

Higher test scores. 
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Part V:  Program Student Learning Outcomes Assessment 

 
1. How is your assessment process for program student learning outcomes different from the process by 

which you assess courses?  What, if any, assessments does do you use specifically for your program 

outcomes?   

We are identifying student learning outcome for the department on an ongoing basis.  We have 
rewritten all of the department SLOs in the past year and will continue to update them as needed. 

 

2. Upon review of program learning assessment data, what patterns, trends, or anomalies did your 

program identify?  

 
Again though a majority of our assignments are critical thinking essay and short-answer exams and 
vary topic-wise according to each individual class, we are happy with the overall success and 
retention rates of almost 75% and 85% respectively.  These are mostly creative classes where 
individual writing and research skills vary, but overall we seem to be enjoying a consistency in 
achievement and a growth in overall student population.  SLOs do allow the instructor to focus on a 
core group of skills through pre- and post-testing methodology. 

 

 

3.  It is understood that many programs have a small number of students who actually earn a degree or 

certificate in that program.  If small sample size was not an issue, what additional techniques could you 

use to assess your program? 

 
Our faculty compiles the results and evaluates and modifies the various assessment tools.  Then we 
share the departmental summaries with our Professional Advisory Group for their input at yearly 
meetings. 
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Part VI: Curriculum and Program Management 

 
1. With SCC’s Mission Statement in mind, explain how your program meets the academic, 

developmental, and vocational needs of SCC’s diverse student population? Does your program offer 

learning opportunities that extend beyond the traditional classroom experience? 

 

The TV/Video Communications Dept meets the above criteria in the following ways: 

 To offer a comprehensive set of courses bonded together in a Media Studies Certificate 
allowing those interested in a media career to gain an entry level position or a good paid 
internship in the industry 

 To prepare those who are wishing to transfer as TV/Video majors to a four-year 
institution with the skills and critical thinking abilities to succeed at that level 

 To provide those non-TV/Video majors with sufficient general education knowledge to 
see first hand the importance of the media in our cultural and daily life  

 To assess through class videos and guest speakers the opportunity for women and 
minorities to gain successful employment opportunities 

 To gain some hands-on production experience through script-writing and group film and 
website assignments 

 To attend film festivals, media workshops, and seminars that foster outside-of-the 
classroom learning opportunities 

 To meet our SCC and SAC TV/Video alumni and other professionals who share their real 
world knowledge as guest speakers or who invite individual students to spend a day with 
them at their workplace 

 

 

2. Does your program offer sufficient courses, with sufficient frequency, at appropriate times, and 

through appropriate delivery modes to meet the major requirements, transfer goals, and general 

education and elective needs of the student body?  If not, list what changes would help accomplish this. 

 

We have developed a two-year scheduling pattern in conjunction with sister college SAC to provide 
access to both day and evening classes so that most students can finish the Media Studies Certificate 
or a Certificate in Scriptwriting in 4 semesters at most. Those who choose can also go back and forth 
easily between the two campus to take advantage of TV/Video AA degrees and Certificates in 
Production, Computer Graphics, and Broadcast Journalism. 
Because of budget cuts we have had to limit ourselves to three sections of the popular TV 104: 
History of Film Since 1945 IGETC-level class down from four.  We traditionally have to turn away 
students from the Tuesday night and Thursday afternoon sections when they reach 100 students and 
could easily fill another class.  Even the Saturday 8-week section has enrolled 50 of late. We are now 
offering TV/Video 103: History of Film before 1945 year round for the first time in years as well as TV 
105 Mass Media.  We have been able to bring back the TV/Video 120, 121, 123 Scriptwriting combo 
of classes to twice yearly and it is doing well. 
Overall then we are doing as well as can be expected with limited resources and budget constraints 
in trying to maintain a viable learning experience, transfer credit, and employment opportunities for 
those who so desire. 
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3. How does the faculty review the processes it uses to manage the curriculum and program, including 

the process of introducing new courses, the process of conducting quadrennial reviews, and the 

process of creating new programs? 

 

All curriculum matters are discussed at weekly departmental meetings.  
We have recently added a Digital Media Production program of study. We wrote a Perkins grant 
earlier in the year and with the $50K awarded we have purchased state of the art DSLR (Digital Single 
Lens Reflex) cameras along with microphones, tripods and lighting equipment. We are excited about 
his new program of study. This new area of study is a result of our meeting with our  
Professional Advisory Group and following up on their recommendations.   

 

4. How does the faculty coordinate the program with other academic programs, including the Library, 

and with student services? How does the faculty maintain their knowledge of other programs and 

services offered at SCC? If applicable, what contact does the program have with outside advisory 

groups?             

  

The TV/Video Communications Dept has always coordinated all its activities with the Admissions 
Office, Counseling, DSPS, and the Tutoring and Testing Centers. The faculty is familiar with EOPS and 
the Health Center and other student services on campus. Scholarship information including those 
aimed at TV/Video majors is discussed and flyers are posted when appropriate.  The department 
provides the Counseling Department with flyers and other relevant course information which helps 
in the recruitment of students. 
The department has an on-going relationship with the Library and Hawk Bookstore.  We have a 
continuing policy of recommending current book and DVD purchases that will add research 
knowledge tied to class assignments.  The full-time faculty member has been on campus for 28 years 
and is familiar with most of the other department deans and full-time faculty and staff.  He passes 
on vital information about the campus at semesterly department meetings and via email and phone 
calls. 

 

 

5. Upon consideration of the information you have presented in this section, what areas or issues will 

need attention from the program in the next two years? 

 
Getting our new Digital Media Production program up and running will consume the vast majority of 
our attention for the next year or so. In a year we will assess the new program and make appropriate 
adjustments to reflect the needs of the student population and the industry as recommended by our 
annual Professional Advisory Committee meetings. 
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Part VII: Resources 

 
1. How well do the facilities (classrooms, labs, offices, meeting rooms, storage) used by the program meet 

its needs?  Do facilities and equipment meet appropriate safety criteria? 

 

TV/Video Communications classes are mostly housed in D-101, E-306 and U-90.  The facilities are 
adequate  and the rooms are fully mediated. The carpeting is getting pretty ragged in D-101 which 
could cause people to trip but otherwise the facilities serve their purpose fairly well. We are putting 
a new video projection system in D-101 which should enhance the student’s learning experience. 

 

2. How sufficient are the program’s equipment, supplies, and materials?  Does the program have a 

budget and timeline for the purchase of needed equipment and supplies? 

 

With the recent funding from a Perkins Grant of $50K we have been able to purchase all of the 
digital video production equipment that our faculty and Professional Advisory Committee have 
recommended for us to set up our new program of study. 

 

3. How well do technology resources (i.e., computers, software, media and presentation equipment) meet 

the instructional (classroom and laboratory) needs of the program? 

 
We will shortly be offering computerized (Non-linear) editing classes in the U-90 Mac lab. We have 
purchased the necessary software and licensing and are excited about implementing this new field 
of study here at SCC. This is in addition to the digital video production equipment discussed above. 
 
Computers work fairly well in both D-101, E-206 and E-306 and most important websites needed for 
class lessons can be accessed. The DVD player in that room also can only be loaded from the rear 
projection room and played from the front of the facility on the touch screen system.  This 
necessitates a delay in cueing up films. We will be updating the old DVD player with a newer BluRay 
player shortly from our grant money. 

 

4. How well do technology resources (i.e., faculty computers and software), training, and technical 

support meet the administrative (i.e., faculty office work) needs of the program? 

 

Since none of the three departmental instructors are full-time at SCC, our offices are usually the 
classrooms.  So computer use depends during class set-up time on the availability of the classroom.  
Much of the printing work is done at the Publications Center (which does a great job, by the way) so 
as not to tie up the Division machines.   

 

5. How adequate is staff support (provided by administrative assistants, lab assistants, learning 

facilitators, and instructional assistants, and other classified staff) to meet the instructional and 

administrative needs of the program?  

 
The Division secretaries are most helpful and always ready to solve the crisis of the moment for all of 
our departmental instructors.  They keep us abreast of any key information that we need for our 
classes or for Division information.  Though we have large-group instruction for several classes, we 
have never really had lab or instructional assistants, primarily because of budget considerations.   
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The Library staff has been very helpful in getting us needed DVDs for our History of Motion Pictures 
classes and also help our students with research and the media they provide. 
 

6. Does your program receive any categorical (Basic Skills, STEM, Title V) funding?  If so, what major 

activities or resources has the funding allowed for?  What impact has this had on your program 

(address both positive and negative impacts)?   If the college were to sustain these activities, which are 

critical to your program and what would be required to institutionalize them? 

 

Budget-permitting it would be nice to refurbish the carpet and chairs in D-101.  They have been in 
place for nearly 30 years without a change.  
Long-range planning for development of a separate production facility needs to be a priority.   
In the short-term it would be nice to again have instructional assistants to handle roll sheet and 
other such task in classes of 70 or larger. 

 

7. Upon consideration of the information you have presented in this section, what areas or issues will 

need attention from the program in the next two years? 

 
The Santiago Canyon College Film/TV/Communications Department currently offers a 15 unit 
Certificate of Proficiency-locally approved program.  At the suggestion of our Professional Advisory 
Committee, the recommendations included adding a new 15 unit Certificate of Proficiency while 
revising the existing program in Media Studies.   The new certificate is referred to as Digital Media 
Production Fundamentals in addition to the revisions to the existing Certificate of Proficiency in 
Media Studies.   

  
Santiago Canyon College is leveraging resources with the Digital Media Arts, Computer Science and 
Digital Media Production to align and offer core curriculum and provide student three career tracks 
(Digital Media Arts, Digital Media Production and Digital Applications).  The faculty at Santiago 
Canyon College are actively engaged in the development and anticipate submitting degree options in 
late spring or early summer 2014.   

  
Upon completion of the revised Certificate of Proficiency, students will be prepared to enter the workforce in 
a variety of entry-level capacities in the Digital Media arena.   
 
The objectives of the program are that a successful student will be able to: 
 

1. Operate Digital Single Lens Reflex (DSLR) cameras and dual system audio 
2. Generate proposals, budgets, storyboards and scripts for clients 
3. Produce digital media utilizing Adobe’s Creative Cloud software-including Photoshop, Illustrator, 

Premier Pro and After Effects 
4. Edit digital media using Adobe Premiere Pro and After Effects 
5. Output digital content to the Internet and mobile device applications 

 
1.  Program Requirements  

COURSES Course 
No. 

 
Units 

 

Introduction to Digital Media Arts Art 195 3 Required 
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Screenwriting for Digital Media Production 
New/Revised 

TELV 122 3 Required 

Introduction to Digital Media Production New TELV 124 3 Required 
Industrial Video Production (IVP) New TELV 126 3 Required 
Post Production II/Motion Graphics New TELV 127 3 Required 
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Part VIII: Faculty 

 
1. What are faculty members doing to remain current in knowledge of learning theory, instructional 

strategies, and content?  In which professional organizations and conferences do faculty members 

participate? 

 
All three of the faculty members in the TV/Video Communications Dept have broad media 
experience and many contacts among professionals that help provide state-of-the-art instruction for 
our students.  All assignments provide practical application of their knowledge of the industry.  In 
addition all have been college instructors from seven to twenty  years and have been schooled in 
how to turn learning theory into hands-on technique. Most of the instructors individually belong to 
such professional organizations as the National Associations of Broadcasters, the American Film 
Institute, the Academy of Television Arts & Sciences, the Radio-Television Digital News Association, 
and the Media Communications Association International.  All of these organizations hold national 
conventions and local seminars that our faculty attend when possible.   
 

2. How do faculty members participate in college-wide programs, shared governance bodies, and 

leadership activities? In what ways do faculty and staff serve as resources for the community?  

  

The adjunct faculty are encouraged by the department to attend Staff Development courses when 
possible in addition to a once a semester Division and weekly departmental meetings. 
All instructors are familiar with campus activities such as the International Film Festivals and provide 
scholarship and career information to students in addition to writing letters of recommendation and 
setting up internship opportunities with local media companies. The faculty maintain close ties to 
Chapman University and Cal State Fullerton to keep current on articulation agreements. 
 

3. Are adequate numbers of qualified faculty available to teach all sections in a program’s offerings? 

 
The three instructors are currently barely sufficient to handle the maximum number of courses 
offered each semester. With the addition of our new Digital Media Production program of studies 
our adjuncts will be over load if they were to fill all of the new classes added. We are badly in need 
of adding two or at least one full time faculty member. We have more than enough classes to fill two 
full time faculty positions and would still have enough classes left over to need adjunct faculty. 
 

4. Are adequate and appropriate mentoring and faculty development opportunities available and do 

department faculty regularly utilize these opportunities? 

 
With our two co-facilitators meeting on a weekly basis we are able to stay on top of current 
developments in the digital media industry. Rather than mentoring our co-facilitators are able to 
share industry and educational information and ideas with each other in a timely manner. 
Our faculty also utilize outside conferences and meetings to stay current in media-related 
information and teaching techniques.   
 

5. To what extent are part-time faculty members knowledgeable about the program’s practices and 

standards? What opportunities are provided for part time faculty members to become engaged in 

department activities and communication?  
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Part-time faculty are the heart and soul of our department.  They all have access to the official 
curriculum outlines for the courses they teach and modify them accordingly.  In addition they receive 
updated information on the program and the Division’s practices and standards at a weekly meeting. 
We have tried to develop more cohesion between courses where possible and have also begun 
planning a shared relationship with SAC’s TV/Video Communications Dept to have SCC’s 
scriptwriting students work with the acting and directing and producing classes at SAC. 
 

6. Upon consideration of the information you have presented in this section, what areas or issues will 

need attention from the program in the next two years? 

 
The faculty will have to devote the majority of their time over the next two years to the successful 
implementation of the new Digital Media Production program. 
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Part IX: Internal and External Communication 

 
1. When were the program’s Departmental Planning Portfolio (DPP), catalog, and Educational Master 

Plan (EMP) entries last updated to ensure currency and accuracy? 

 

We are currently updating these items. 

 

2. How does the program keep its website comprehensive and current?  Does the website contain the 

department’s mission? Does the website contain current contact information (telephone numbers, email 

addresses, and office hours and locations) for program faculty and staff?  Are program and course 

Student Learning Outcomes (SLOs) posted? Are outcomes assessment results posted? 

 
The website was created by the Career Ed Division office and has not been updated recently.  It does 
contain current contact information and a comprehensive look at the Media Studies Certificate 
requirements, the department’s mission and listing of courses and most PSLOs and SLOs.  We are still 
working on outcome assessments. 
 

3. How does the program keep counselors, advisors, and student service personnel informed about the 

program’s courses, their sequencing, and the criteria for placement? 

 
The department works closely with the counseling staff by distributing individual course flyers and 
pamphlets pertaining to the Media Studies Certificate and in which sequence the courses are offered 
in a two-year plan. Flyers are also posted on bulletin boards around campus and in several individual 
classrooms.  The department facilitator coordinates with admissions and student personnel to 
identify those candidates eligible to receive the completed Certificate.   
 

4. How well do faculty communicate about and coordinate the work of the program? 

 
The two department co-facilitators Echols and Sternshein meet in the division office on a weekly 
basis and also communicate via new social media and traditional email. You would be hard pressed 
to find better communication among faculty at SCC. 

5. Upon consideration of the information you have presented in this section, what areas or issues will 

need attention from the program in the next two years? 

 

 Implementation of the new Digital Media Production program, first and foremost. 

 More faculty input and planning for future PSLOs and SLOs 

 More comprehensive attention paid to assessment outcomes  
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Part X:  Planning Agenda for:   ____________________________________________________________________________________________________ 

 

Please consider areas or issues that will need attention from your program in the next two years.  From that information, complete the chart below.  

This document will be used to help college planning and resource allocation.   It will also show that SCC is linking assessment and student success 

data to planning.   Definitely include any action that may need institutional support, but also include your currently anticipated actions to let the 

college know what your program is planning.  Feel free to add rows if necessary.    

 

Action:   Actions can include a pedagogical change at the department level (i.e. create supplemental activities for Psychology 100 OR try “flipping 

the classroom” for a pilot group of 3 instructors) or a specific resource request (i.e. increase the number of SI sections in Calculus OR develop an 

Engineering Library OR hire a new full-time faculty member).  

 

Supporting Data:  The data should justify the need for the action.  It may give evidence of a deficiency you are trying to remedy or it may indicate a 

success that you wish to replicate.  You can fill in this column by referring to information in this document (i.e. IV-2b to refer to student outcomes 

data given in Part IV question 2b), information in a completed course or program assessment report or reports (i.e. English 101 Fall 2012 or Art 

Spring 2011), information from an outside study (i.e. http://ir.uiowa.edu/cgi/viewcontent.cgi?article=2381&context=etd), or any other data that you 

think is relevant.   Do your best to find data, but feel free to include other justification.    

 

Resources Needed:  This should include any supplies/equipment, human resources, technological needs, and facilities needs.  Include an estimated 

dollar amount whenever reasonably possible.  

 

PLANNING AGENDA – 2012-2014 

Actions Supporting Data Resources Needed 

Implementation of our new Digital Media 

Production Program 

Professional Advisory Committee Successful award of Perkins Grant monies has 

fulfilled this need adequetly. 

 

 

  

http://ir.uiowa.edu/cgi/viewcontent.cgi?article=2381&context=etd
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Program Review Summary Report 

 
This “executive summary” report is intended to be shared with College Council and other areas of the college 

that may not see your department’s entire program review document. This report allows you to provide an 

update of your department’s plans, needs, accomplishments, and concerns to a collegial governance body 

consisting of representatives from all areas of the college. 

 

Department: _____________________________    Date: _______________ 

 

Briefly describe and explain what is working well in your department. 

 

Overall course enrollments and awareness of the department has increased exponentially over 
the past several years. The faculty is made up of media professional who have practical as well as 
theoretical knowledge of the field.  The number of students earning the Media Studies Certificate 
has increased in the past three years. More work is being done to focus on the future as 
technology and employment patterns within the electronic media change dynamically. 
More attention is being paid to Student Learning Outcomes and to implementing student-
centered instruction by means of group projects and team-building to reflect the realities of the 
job marketplace. 
The TV/Video Communications Department has also maintained a good working relationship 
with sister Santa Ana College to insure that students can easily find key classes within the overall 
RSCC District offerings so as to insure their ability to complete a degree or certificate or to be 
eligible for transfer within a two-year span despite budget cutbacks. 
 

Briefly describe and explain what is not working well or needs attention in your department. 

 

The writing of grants, SLOs and DPPs has been done by two adjunct faculty and it seems obvious 
that there is a need for the addition of a full time position or two. 
 

List and briefly explain the plans your department has in the areas of facilities, technology, 

equipment, and personnel in the next 2 years. Please provide an expected date for each item. 

 

Facilities: The department does not currently have it’s own facility, and is at the mercy of other 
departments in the Business & Career Technology Division to generate media, manage the 
department's needs and store equipment. To implement our newly updated curriculum we will 
be forced to rely exclusively on the Digital Media Arts Department’s Mac Lab. It is our suggestion 
that the department find it’s own facility in the next twenty-four months to better manage the 
program.a 
 

Technology/Equipment: The department received a Perkins Grant to purchase new cameras, 
sound and lighting equipment, classroom projectors and editing software.  These were purchased 
at the suggestion of our Digital Media Advisory Committee, as they are the fundamental tools 
needed to bring the department into the 21st century, and prepare our students to be digital 
media content creators.  
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Equipment: (see above) 

 

Personnel: Our department currently utilizes three adjunct instructors. Two of which, Dave Echols 
and Sandy Sternshein, act as program facilitators.  It is in their opinion, that the department work 
load necessitates a full time instructor and a part time engineer to maintain and manage newly 
purchased equipment, and should be hired in the next twenty-four months.   
 

 

Summarize any other findings from your program review and planning process that you would 

like to share with the college community. 

 
Despite limited budgets and resources, the TV/Video Communications Department has done a 
tremendous job in its two-fold mandate to make it possible for those who wish to get internships 
and entry-level positions in the various media-related professions and to also offer a quality 
program that allows media majors and general education students to transfer to and succeed 
well at four-year institutions.  Several recent alumni of the program have distinguished 
themselves as news reporters, producers, and TV reality show stars. 
Though the part-time faculty has limited time, they devote themselves to providing not only a 
quality and comprehensive practical education, but also spend much time counseling students 
about career opportunities and writing letters of recommendation. We will continue to 
implement new technology and learning strategies to motivate and graduate our students. 
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Appendix 1 - Supporting Departments and Documents 
 

Checklist of recommended supporting documents to compile prior to beginning program review. 

 

Some documents might not apply to your program and you may want to add additional documents if 

relevant. 

 

The RSCCD Research department is available to help departments construct student surveys and graduate 

surveys. The RSCCD Research department can also furnish data specific to your program that has not already 

been provided in this document. Please contact Nga Pham at (714) 480-7467 or email Pham_Nga@rsccd.edu .  

 
RSCCD Website 

 RSCCD Vision and Goals 

 RSCCD Reports Directory 

 RSCCD Demographic Data 
 

RSCCD Research 

 AA/AS Degrees Awarded, 2007-2012 

 Certificates Awarded, 2007-2012 

 2009-2012 FTES Generated by Department by Semester 

 Fall 2008 - Fall 2012 Course Grade Distribution by Department 

 Fall 2012 Course Grade Distribution by Department by Ethnicity 

 Fall 2012 Demographics by Department by Course 

SCC Website 

 SCC Catalog and Schedule of Classes 

 SCC Mission 

 SCC Institutional Student Learning Outcomes  

 SCC Goals (p. 71-75) 2012-2016 Educational 

Master Plan 

 Community/student demographics and trends 

(p. 17-51) 2012-2016 Educational Master Plan 

 Department Web Pages  

 SCC Curriculum and Instruction Council 

 

Department Planning Portfolio (DPP)  (login required) 

 Departmental vision and mission statement 

 Department Goals 
 

Assist.org 

 Articulation agreements with colleges   
 

Department Documents 

 Course syllabi 

 Curriculum course outlines 

 Program SLOs  

 Course SLOs 

 Assessment results 

 Mapping from course SLOs to General 

Education SLOs from course outlines 

 Minutes from department meetings 

 Previous program review documents 

 Department and instructors’ websites 

 Course sequence chart  

 Scheduling matrix 

 Equipment request forms 

 Graduate surveys 

 Student surveys 

 Department accomplishment List 

 Coordinator and committee List 

 Department Flex schedule 

 Articulation agreements with high schools 

 Data on enrollment, excess demand, retention, 

cancelled classes 

mailto:Pham_Nga@rsccd.edu
http://www.rsccd.org/homex.asp
http://rsccd.edu/Discover-RSCCD/Pages/Vision-Goals.aspx
http://rsccd.edu/Departments/Research/Pages/Reports-Directory.aspx
http://rsccd.edu/Departments/Research/Pages/Demographics.aspx
http://rsccd.edu/Departments/Research/Pages/default.aspx
http://rsccd.edu/Departments/Research/Documents/Program%20Review%20Data/SCC5-yearAAdegreeawarded2007-2012.pdf
http://rsccd.edu/Departments/Research/Documents/Program%20Review%20Data/SCC5-yearcertificates2007-2012.pdf
http://rsccd.edu/Departments/Research/Documents/Program%20Review%20Data/SCCFTES09-12.pdf
http://rsccd.edu/Departments/Research/Documents/Program%20Review%20Data/SCCPORTFOLIOGRADES2008-2012.pdf
http://rsccd.edu/Departments/Research/Documents/Program%20Review%20Data/SCCFall2012gradesbyethnicitY.pdf
http://rsccd.edu/Departments/Research/Documents/Program%20Review%20Data/SCC%20fall%202012%20demographics%20by%20subject%20by%20course%2003%2005%2013.pdf
http://www.sccollege.edu/
http://www.sccollege.edu/StudentServices/Admissions/Pages/CATALOGSCHEDULE.aspx
http://www.sccollege.edu/About/Pages/CollegeMissionStatement.aspx
http://www.sccollege.edu/StudentServices/slo/Pages/SCCSLO.aspx
http://www.sccollege.edu/Departments/AcademicSenate/Documents/EMP/SCC%20Educational%20Master%20Plan%20hl%202012-2016.pdf
http://www.sccollege.edu/Departments/AcademicSenate/Documents/EMP/SCC%20Educational%20Master%20Plan%20hl%202012-2016.pdf
http://www.sccollege.edu/Departments/AcademicSenate/Documents/EMP/SCC%20Educational%20Master%20Plan%20hl%202012-2016.pdf
http://www.sccollege.edu/ProgramsCourses/AcademicDepartments/pages/default.aspx
http://www.sccollege.edu/Departments/AcademicSenate/CICouncil/Pages/default.aspx
http://www.sccollege.edu/portfolio
http://www.assist.org/
http://www.curricunet.com/sccc/search/course/
http://www.curricunet.com/sccc/search/program/
http://www.curricunet.com/sccc/search/course/
http://www.sccollege.edu/Departments/outcomesassessment/Pages/OfficeInfo.aspx
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Appendix 2 - Lexicon of Essential Terms 

 
Award Programs – a series of courses and activities that leads to a degree or certificate 

 

Department Planning Portfolio (DPP) – is a document that departments/units use to annually review 

progress and set goals. 

 

Efficiency – is the ratio of FTES divided by FTEF. Demonstrates how many full-time equivalent students are 

served by one full-time equivalent faculty. 

 

Educational Master Plan – is the primary campus-wide planning document and contains the overview 

planning piece: those elements that have broad implications for the college as a whole, that bridge 

more than one department or unit, or that reside apart from the units as currently configured. 

 

FTEF – Full-time equivalent faculty, which is measured in terms of lecture hour equivalents (LHE), is a unit 

of measurement that defines the calculated (not actual) number of faculty that are equivalent to the 

number carrying a full “load” of work. One FTEF is equal to 15 LHE. 

 

FTES – Full-time equivalent student is a unit of measurement that defines the calculated (not actual) number 

of students that are equivalent to the number carrying a full “load” of coursework. 

 

Institution-Set Standard – is a standard set by an institution, derived from historical student achievement 

data, that serves as a minimum threshold for student performance. If student achievement data falls 

below the institution-set standard, a course of action must be defined in order to address performance 

deficiencies. 

 

LHE – lecture hour equivalent is the first step in computing faculty load. It standardizes the number of 

lecture and lab hours taught by faculty. A full load is equal to 15 LHE. 

 

Outcomes Assessment Data – these data are derived from course and/or program assessment efforts and 

allow institutions the ability to determine the degree to which students are learning the defined 

curriculum for a course or program. 

 

Retention Rate – is the proportion of students who stay in the course to the end of the term and receive a 

letter grade. It is the proportion of all letter grades that are not Withdrawals of a grade of W. 

 

Student Achievement Data – are measures of student achievement of short, near, and long term educational 

goals. Examples include course retention, course success, attainment of unit benchmarks, graduation 

and/or transfer. 

 

Success Rate – is the proportion of students who successfully complete a course. It is the proportion of all 

letter grades that are an A, B, C, Credit or Pass. 
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Appendix 3 - Long Term Planning Highlights 
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Appendix 4 - Student Demographic Data (2012-13 Academic Year) 

 

 

ETHNICITY*  
 

Unique 

Headcount 

African-

American 

Asian/ 

Pacific  

Decline to 

State 
Latino Other White Unknown 

n % n % n % n % n % n % n % 

734 15 2% 107 15% 2 <1% 252 34% 9 1% 409 56% 30 4% 
  

 *Percentage total exceeds 100% due to some students reporting two or more ethnicities/races. 

 

AGE 
 

Unique 

Headcount 

17 and 

under 
18-19 20-21 22-25 26-29 30-39 40-49 

50 and 

over 

n % n % n % n % n % n % n % n % 

734 22 3% 325 44% 197 27% 132 18% 29 4% 16 2% 6 1% 7 1% 

 

 

GENDER 
 

Unique 

Headcount 

Male Female Unreported 

n % n % n % 

734 471 64% 259 35% 4 <1% 

 

   

 

  Source: RSCCD Research Data Warehouse 
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Appendix 5 - Basic Skills Progress Tracker – Introduction and Instructions 

 
The Basic Skills Progress Tracker (or Progress Tracker, for short) tracks cohorts of students in four general 

areas: English reading, English writing, ESL, and math. ESL may be subdivided into four related areas 

(integrated, reading, writing, & listening) depending on the curriculum of the college(s) included in the query. 

The Progress Tracker establishes cohorts of students by looking at the first basic skills course ever taken by a 

student in a basic skills subject area. This starting cohort will be in a yellow highlighted cell in the final report. 

Basic skills courses in the four major basic skills areas are identified by TOP code and by CB21 code (COURSE-

PRIOR-TO-COLLEGE-LEVEL). 

 

How to use the Basic Skills Progress Tracker (aka Progress Tracker) 

Progress Tracker query selections are made in a left to right fashion, just as one would read the text on a page. 

You must go in order from the top left of the query page to the top right of the query page, then drop to the 

second row of selections and proceed from left to right. When all selections have been made, click on the 

“View Report” button to see the report for your selected options. The following steps provide a walk-through 

for the successful operation of the Progress Tracker query. You should proceed as follows (in the given order): 

1. Select a specific college as the focus of your query (or select “Statewide” for a query that includes the 

entire CCC system) 

2. Select a “Cohort Start Term”. This term defines the beginning point for the basic skills cohort you will 

be tracking. All students who first enrolled in a given basic skills subject area in the term selected here 

will be included in the tracker. They need not be first time students in that term; they may be, but that 

is incidental. The cohort is defined here based on this term being identified as the first term they ever 

took a course in the given subject area at the selected college. Note that only courses at the focus college 

are considered when evaluating “first time in a basic skills subject area”, i.e., courses taken at other 

colleges are not evaluated. This focus is part of the design, as the tool is intended to help with the 

evaluation of local curriculum (unless the “Statewide” option is chosen, then the evaluation crosses all 

colleges). 

3. Choose an “End Term” for your cohort tracking. This selection, in combination with the start term 

selected in step 2 will define the window of time being evaluated by the query. A typical time window 

is three years, though it is informative to process a variety of different time frames to see how that 

affects the progress of cohorts. Note that it is possible to set the start term and the end term to the same 

term in which case not much progress would be expected, though some patterns of cross-enrollment 

may be noted, particularly in the ESL and reading basic skills subject areas. 

4. Select a basic skills subject; this is where you choose which basic skills area to focus on. The choices 

you see are dependent on the curriculum offered at the focus college selected in step 1 during the term 

selected in step 2. For instance, you may see only ESL – Integrated, if that is the only type of ESL course 

offered at the focus college, or you may see more options such as ESL – Listening, ESL – Writing, etc. 

Moreover, if the curriculum at the focus college was different at different points in times, the basic 

skills subject choices will reflect those changes when a new start term is selected. The four general basic 

skills areas (English – Reading, English – Writing, ESL, and Math) are defined by the Taxonomy of 

Program (TOP) coding used by the focus college. 
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5. Select starting cohort level; this drop down box allows you to select the starting level in the basic skills 

subject area. Courses that are “One Level Below Transfer” are the courses immediately prior to the 

transfer level course (i.e., the prerequisite for the transfer course). Courses that are “Two Levels Below 

Transfer” are the course prior to the prerequisite for the transfer level course, and so on.1  

6. The “Customize Cohort” selection is the final drop-down box and it is optional. It allows you to de-

select courses that have been identified as belonging to a certain basic skills area at a certain level. In a 

typical query, there will be no need to use the “Customize Cohort” option, but there are several reasons 

why it may be useful in certain situations. For instance, you may click on the “Customize Cohort” 

button and see that some courses are improperly identified as courses at the level of interest. You could 

use this option to exclude those courses from being used in the formation of the basic skills cohort 

presented in the Progress Tracker report (you should also make a note of the improperly coded courses 

so that you can look into getting them coded properly, see FAQ below for more details). Another 

potential use of the “Customize Cohort” option is to refine a report so that you are focusing only on 

certain classes. Perhaps your college has some accelerated curriculum and some non-accelerated 

curriculum at a given level; you could use the “Customize Cohort” option to run a report for each type 

of course, as long as they have separate Course IDs. Cohort progress rates could then be compared 

across the different types of curriculum offered at the same level. 

7. Click on “View Report” and after a brief wait the report should appear below your query selections. 

8. If you wish, you may select to disaggregate the report by the demographic and programmatic 

categories provided in the “Report Format Selection Area” below the generated Progress Tracker 

report. Once you have checked the boxes corresponding to your areas of interest, click on the “Update 

Report” button in the bottom right of the screen. 

9. Once a report is generated, clicking the “Advanced Layout” button provides new options are useful for 

customizing the look and content of your report. The advanced layout options replace the checkboxes 

of the “Report Format Selection Area” with a more complex set of options. You can filter the report 

area to show only selected categories of Gender, Age, Ethnicity, Financial Aid, etc. Filter categories can 

be dragged into the Row or Column display area and content that is displayed in rows can be dragged 

over to the column display area and vice versa. It may take some experimenting to see how to best use 

these options to create the custom report that best meets your needs. The “Data Area” allows you to 

arrange the order of the displayed data (Headcount, Attempts, and Success) to suit your reporting 

needs. One important use of the “Course IDs” field in the “Columns” area is to de-select the Course IDs 

of courses that do not necessarily belong in your final report. For instance, you may wish to de-select 

non-gatekeeper transfer level English courses. That is, if English 1A is the first transfer level English 

                                                      
1 The CB21 MIS data element (COURSE-PRIOR-TO-COLLEGE-LEVEL) determines whether courses 

are identified as transfer level, one level below, etc. Only courses with TOP codes in English reading, 

English writing, math, and ESL are assigned CB21 codes. CB21 codes can be viewed for a given TOP 

code with the “Course Details” query on the CCCCO Data Mart 2.0. Oftentimes, issues with a 

Progress Tracker report have to do with improper coding of the CB21 data element. Your local 

academic specialist and/or MIS guru should be able to work with you to get your college’s CB21 

codes (or other MIS codes) coded properly and reported to the Chancellor’s Office. 
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course (aka, the gatekeeper course) you may wish to deselect English 2 or English 1B (for example) as 

those courses are subsequent to English 1A and do not carry the same significance in the context of a 

report that is focused on the progression of cohorts of students through the basic skills sequence. Also, 

if your college does not have pre-requisites on transferable English electives like literature or creative 

writing courses, you might also want to exclude these. By de-selecting those courses in the “Course 

IDs” field in the “Column Area”, headcount, attempts, and success in those courses are no longer 

counted or displayed in the report area of the Progress Tracker. Finally, if checked, the “Defer Layout 

Update” checkbox may improve performance by allowing you to make all your selections first and 

then apply all of your selections at the same time by clicking on the “Update” button in the lower right 

of the screen. 

 

Data Fields: 

 Student: Students number is the headcount. 

 Attempts: Attempts is the count of enrollments by the students. 

 Success: Success is the count of successful enrollments (grade of ‘A’, ‘B’, ‘C’, ‘P’, ‘IA’, ‘IB’, ‘IC’, ‘IPP’) 
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Appendix A 

SAC/SCC TV/Video Communications Alumni List 

 

SANTA ANA/SANTIAGO CANYON COLLEGES 
TV/VIDEO COMMUNICATIONS ALUMNI 

2012 

 
The following SAC and SCC TV/Video Communications alumni found the listed 

employment in Broadcasting and Video Production after leaving school dating back to 
our first graduates in 1985.  

 

Claudia Acosta TV Technician, Comcast Cable, Santa Ana CA 

Al Adams TV Technician, NW Mobile, Disney TV, Prime Ticket 

Jymm Adams Public Affairs Director, KTLA-TV, Los Angeles CA  

Susanne Aguirre Production Staff, KCAL-TV, Hollywood CA  

Jay Alarcon Videographics, Prime Ticket TV, Inglewood CA 

Steve Alberts News Anchor and Producer, Los Alamitos Cable 

Chaz Allen  Producer, International TV Productions, Huntington 
Beach CA 

Liz Almaraz News Anchor, ABC Affiliate, Laredo TX 

Rhoshan Amir Promotions Director, “General Hospital” ABC-TV, 
Hollywood CA 

Vladimir Anaya Reporter/Producer, Telemundo, Fresno, CA 

Gust Anderson Video and Film Technician, Disneyland, Anaheim CA 

Chad Ashton Editor/Producer, Kountry Joe Productions, Orange County 

CA 

Derek Arita  TV Photojournalist, KOCE-TV, Huntington Beach, CA 

Daniel Arreola Sports Announcer, Fox Sports Intl, Los Angeles, CA   

Elizabeth Artz News Anchor, WFTV ABC Affiliate, Orlando FL 

Nancy Aziz News Reporter, KGTV-ABC, San Diego, CA 

Laura Ballestero TV Technician, Comcast Cable, Santa Ana CA 

Scott Barrett President, Rock-Music On-Line Magazine, Orange, CA 

Bonnie Bolin Production Assistant, KOST-FM, Los Angeles CA 

Pansy Bonner News Reporter, Comcast Cable, Santa Ana CA 

Gary Bosklopper Camera/TV Technician, KDOC-TV, Anaheim CA 

Tanya Boyd Anchor/Reporter, ABC Affiliate, Honolulu, HI 

Ann Brakeman Producer, KCAL-TV, Los Angeles CA 

Tom Bray Producer, Fox Sports West, Los Angeles CA 

Jodi Joseph Broz Producer, UPN 13, Los Angeles CA 

Annette Bueno Production Assistant, Sabado Gigante, Los Angeles, CA 
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Gary Butterworth  Weathercaster, ABC Affiliate, Bakersfield CA 

Robert Burnette  Freelance Cameraman, “Best Damn Sports Show Period”, 
FOX Sports,  Los Angeles CA 

Ann Burnham News Anchor/Reporter, KCAU-TV, Sioux City Iowa 

Steve Byler Technician, SAC-TV, Santa Ana, CA 

Stephanie Caamano Sports Production, Fox Sports Intl., Los Angeles, CA 

Martin Calderon News Reporter, Univision, Fresno CA 

Florencia Calleja Segment Producer/Reporter, Univision, Miami, FL 

Andrew Campbell Production Assistant, Prime Ticket, Inglewood CA 

Tony Cao Camera/Video Technician, Little Saigon TV, Garden 

Grove CA and Web Designer 

David Carl News Promotions Director, CBS Affiliate, Des Moines IA 

Scott Carlson TV Photojournalist, KHOG-TV, Fort Smith AK 

Maria Carrasco Owner/Producer, Off The Rails TV, Santa Ana CA 

Lindsay Casinelli Sports Anchor, Univision Ch. 41, New York City 

Ernie Castelo Reporter/Producer, Philippines Network,  Worldwide 

David Castro Producer of Commercials, Los Angeles CA 

Cindy Cha Reporter, KHNL (NBC), Honolulu, HI 

Candice Chambers Motivational Speaker, Orange County, CA 

Angie Chavez Production Assistant, EXTRA, Hollywood CA 

Martin Chavez Camera/TV Technician, Comcast Cable, Santa Ana CA 

Kristen Chin Public Relations, The AP-Los Angeles, CA 

Kaci Christian  News Anchor, WWAY-TV, ABC, Wilmington NC 

Carolyn Clark News Reporter/Anchor, KBIG Radio, Los Angeles CA 

Lee Clark Actor and Voice Talent, Orange County CA 

Vincent Cooper Station Manager, Irvine Valley College, Irvine, CA 

Victor Cordero Reporter, KVEA Telemundo, Los Angeles CA 

Veronica Coria Producer, ABC-TV Sports, Los Angeles CA 

Libby Coughlin Production Assistant, “Entertainment Tonight”, Hollywood 

CA 

Jennifer Crary Script Supervisor, Fox Studios, Los Angeles CA 

Kevin Croak Cameraman, Johnny Carson Productions, Burbank CA 

Carlos Cubillas  Reporter, Telemundo and Anchor Univision, Los Angeles 

CA  

David Dahlquist  Technical Director, OCN Cable News, Santa Ana  CA 

Jada Daylan  Colorization Technician, Color Services, Marina Del Rey 

CA 

Keith Davis Reporter, ABC Affiliate, Alexandria Louisiana 

Adriana De la Paz Producer, Telemundo Ch. 22, Los Angeles, CA 

Rosemary De la 
Rocha 

News Producer, Channel 62, Los Angeles, CA 

Preston Dennard Sportscaster, Las Vegas, New Mexico 

Rosalie DeVerona TV Technician, Staff USC-TV, Los Angeles CA 

Don DiPalma Sportscaster, CBS-TV Affiliate, Yuma AZ 

Hai Doh Camera/TV Technician, Little Saigon TV, Garden Grove 
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CA 

Lorena Dominguez News Reporter, Univision, San Francisco CA 

Julian Dumoulin TV Production Company Owner, Antwerp Belgium 

Brian Duncan TV Technician, Comcast Cable, Santa Ana CA 

Carrie Dunn  Disc Jockey, KIK-FM, Orange CA 

Dean Dykema  News Anchor, ABC Affiliate, Bozeman Montana  

Tim Eaton News Anchor/Producer, NBC Affiliate, Alpena Michigan 

Bliss Ehrlich Videographics, Ergo Industries, Anaheim CA   

Daniel Estrada Producer/Owner, Hybrid Synergy Productions, 
Westminster, CA 

Debbie Estrada News Reporter, Adelphia Cable, Santa Ana CA 

Carol Eustace Actress in TV and Commercials, Los Angeles CA 

Will Ferrell  Actor/Comedian, Saturday Night Live New York NY 

Kareem Fergusson Actor, Las Vegas, Scrubs – NBC 

Jeff Fischel  Sports Anchor, CNN-SI Network, Atlanta GA 

Barbara Foster Producer, Riverside Cable, Riverside CA 

Paul Froehlich Photojournalist, Comcast Cable, Santa Ana CA 

Jeremy Gallego TV Technician, Canal One, Paris France 

Jon Galvan  Associate Producer, DreamWorks Studio, Los Angeles CA 

Eric Geller Sports Anchor, ABC Affiliate, Grand Junction CO 

Monica Getz News Reporter, NBC Affiliate, El Paso TX 

John Gilbert  Anchor, Car Wash Network, Orange CA 

Jennifer Goddard News Anchors, Time Warner Cable, Garden Grove CA 

Christina Godoy News Reporter, Telemundo, Los Angeles, CA 

Dan Gomez Video Technician, SAC-TV, Santa Ana, CA 

Paul Gomez News Director, KFWB Radio, Los Angeles, CA 

Heidi Gonzales Chyron Graphics Technician, Fox Sports Intl., Los 

Angeles, CA 

Jose Gonzales Production Mgr., Fox Sports Intl, Los Angeles CA 

Omar Gonzales News Anchor, Citadel Broadcasting, Oklahoma City, OK 

Johnny Gonzalez Video Editor, Diomede Entertainment, Orange County 

Susan Grab  Access Coordinator, Comcast Cable, Buena Park CA  

Kennedy Grant Freelance Reporter/Actor, Hollywood CA 

John Greene Video Technician, Yale Productions, Anaheim CA 

Robert Green Video Editor, KCOP-TV, Los Angeles CA 

Holly Gregor Talk Show Host, PBS Affiliate, Charlotte NC 

Jaime Gentry Media Technician/Writer, Orange County Fire 

Department, Santa Ana CA 

Mary Grace Halsema Production Assistant, KTLA Morning News, Hollywood, CA 

Jack Henry Media Technician, Orange County Fire Department, Santa 
Ana CA  

Greg Hernandez Entertainment Reporter, Hollywood Reporter, Hollywood 

CA 

Andy Hoang Reporter, ABC Affiliate, San Diego CA 

Tawny Hoang Anchor, Little Saigon TV, Garden Grove CA 
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John Hoffman Video Technician, Starbrite Productions, Orange County 

CA 

Howard Hoffmaster Video Technician, KDOC-TV, Anaheim CA 

Dax Holt Reporter, TMZ.com, Los Angeles, CA  

Mike Hooten News Anchor/Reporter, KFI Radio, Los Angeles CA 

Rick Horn Producer/Editor, Illusionary Films, Orange County CA 

Doris Hubbell News Anchor, Time Warner Cable, Garden Grove CA 

Owen Hughes Producer/Editor, Postal Video Service, Orange County CA 

Hector Iniguez  Producer/Show Host, KRCA (Ch. 62), Los Angeles CA 

Vera Jimenez Traffic and Weather Reporter, KTLA-TV, Los Angeles CA  

Harold Johnson Camera/Video Technician, Home Town TV, Long Beach 

CA 

Janniene Keahl Sportscaster, XTRA Sports Radio, San Diego, CA   

Margo Kim Reporter, ABC Affiliate, Cincinnati OH 

Soong Kim  Production Administrator, NW Mobile, Los Angeles CA   

Danielle Kirchner Reporter, Comcast TV, Santa Ana CA 

Tanya Kirkland Video Technician, KYOU-TV, Santa Ana CA 

Robert Knaggs Freelance Cameraman, Prime Ticket and ESPN 

Marc Knudsen Producer, Knudsen Productions, Orange County CA 

Rie Kofuji NHK Japanese Network News, Los Angeles, CA 

Priscilla Kwan News Reporter, NBC Affiliate, Houston, TX 

Jeff Laabs Reporter, Garden Grove News, Time Warner, Garden 
Grove, CA 

Tai Lam Reporter, ABC Affiliate, Victoria TX 

Jackie Lara Talk Show Host, Independent TV, Memphis TN 

Shelley Lash News Reporter, KFWB Radio, Los Angeles CA 

Jim Lauck Production Assistant/Page, NBC Network, Burbank CA 

John Le Feature Reporter, WLOS, Asheville, NC 

Laura Lee Reporter, KOCE, Huntington Beach,  CA 

Staci Lehman (Ortiz) Anchor/Reporter, ABC Affiliate, San Diego CA  

Brian Lewis  Video Technician, Odetics Corp., Anaheim CA   

Cathy Lewis Reporter, Comcast TV, Santa Ana CA 

Gil Leyvas Helicopter/Photo Journalist, KCBS and KCAL, CA 

David Lindsay Production Coordinator, American Cable Systems, 
Downey-La Mirada, CA 

Efigenia Lira-Zarate Producer, Telemundo/Univision, Los Angeles, CA 

Richard Locasso Cameraman, City of Anaheim, Anaheim, CA 

Tyler Lopez News Anchor, NBC Affiliate, Denver, CO 

Dean Lyon Regional Sales Manager, Colorgraphics, Los Angeles, CA   

Mary Lyon News Reporter/Editor, AP News Radio, Los Angeles, CA 

Gerardo Madrigal Sports Producer/Photojournalists, Telemundo, Los 

Angeles, CA 

Nick Marin Production Assistant, Real World MTV 

Will Martinez Disc Jockey, Longview, WA 

Bonni McCrea Producer, Riverside Cable, Riverside, CA   
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Charles McKean Producer, Anaheim Angels, KCAL-TV, Los Angeles, CA   

Ron Marasco Anchor/Reporter KLEW (CBS), Lewiston, Idaho 

Catherine Martel Scriptwriter, Filipino TV, Las Vegas, NV 

Patricia Martellotti Anchor/Reporter, KSAN-TV (CBS), San Angelo, Texas 

Sylvia Martinez-
Peterson 

News Anchor, Comcast Cable, Santa Ana, CA  

Sonya McKeever Producer/Reporter, Hong Kong-Singapore TV 

Sandra Membrila-
Robbie 

Host, Help Me Grow, KOCE-TV, Huntington Beach, CA 

Claudia Mendoza Reporter/Producer, Televisa, Los Angeles, CA 

Nancy Mendoza Technician, SAC-TV, Santa Ana, CA 

Kevin Michel Video Technician, NW Mobile, Los Angeles, CA   

Tim Miller Video Technician, Staff USC-TV, Los Angeles, CA 

Russell Mills Morning Show Producer, NBC Affiliate, Tulsa OK 

Jonathan Mink Access Coordinator, Comcast Cable, Buena Park, CA   

Lourdes Miranda Producer, Primer Impacto,` Telemundo TV, Los Angeles, 

CA   

Kathleen Mitts Anchor/Reporter, KMIR-TV, NBC, Palm Desert, CA 

Richard Montano News Reporter, KFSN-TV, ABC, Fresno, CA 

Jorge Montes Photojournalist, CBS Affiliate, Las Vegas, NV 

Nick Montes News Anchor, Phoenix AZ 

Mayra Montoya Producer, Telemundo, Los Angeles, CA 

Jon Morales TV Producer, Solo Act Productions, Tustin, CA 

Lisa Moran Production Assistant, FOX, Los Angeles, CA   

Eliana Moreno Helicopter Reporter, KTLA-TV Ch. 5, Los Angeles, CA 

Ron Nakada Video Technician, Staff USC-TV, Los Angeles, CA 

Rebecca Naya News Production Coordinator, KABC-TV, Los Angeles, CA 

Greg Nellis  Camera/Video Technician, Anaheim Stadium, Anaheim, 
CA 

Marcos Nieves Producer/Director “Almost American” Documentary 

Tom Norris Video Technician, Staff USC-TV, Los Angeles, CA 

Van Nguyen Camera/Video Technician, Little Saigon TV, Garden 

Grove, CA 

Juan Carlos Ortega Producer/Partner, Hybrid Synergy, Santa Ana, CA 

Kelly O’Connell Radio Air Traffic Reporter, KODJ-FM, Los Angeles, CA 

Louie Olivas, Jr. Actor/Writer, Network programs 

Mary Ann Orate News Reporter, Fox, Albuquerque, NM 

Cesar Ordonez Technician, SAC-TV, Santa Ana, CA 

Alan Ornstein Freelance TV Producer, Los Angeles, CA  

Leann Osuna News Reporter/Anchor, ABC Affiliate, Mobile, AL 

John Overall News Anchor, ABC, Phoenix, AZ 

Yvonne Peralta News Reporter, Telemundo, Los Angeles, CA 

Brian Perez News Director, KWAVE Radio, Southern California 

Venus Perez Associate Producer, ABC Network, Los Angeles, CA 

Melissa Pineda News Reporter/Camera, Comcast Cable, Santa Ana, CA 
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Adam Pliska Producer, World Poker Tour, Los Angeles, CA 

Katie Price News Reporter, KERN-TV, Bakersfield, CA 

Kimberly Price News Anchor/Reporter, ABC Affiliate, Colorado Springs, 
CO 

Solomon Pulgar Sports Producer, UPN-13, Los Angeles, CA   

Humberto Ramirez Cameraman, Ch. 62, Los Angeles, CA   

Michelle Rhue Entertainment Reporter, OCN News, Santa Ana, CA 

Tom Riehl Producer, Perri Productions, Newport Beach, CA 

Marcial Rios Producer, Mun-Dos LATV Live, Los Angeles, CA 

Sandra Robbie Show Host, Help Me Grow, KOCE, Huntington Beach, CA 

Dona Robertson Sports Reporter, Comcast Cable, Santa Ana, CA 

Leticia Robles Reporter, Adelphia Cable, Ch. 3, Santa Ana, CA   

Faustino Rodriguez Photojournalist/ENG Truck Operator, Garden Grove, CA 

Joe Rodriguez  Producer, Fox Sports Intl, Los Angeles, CA 

Laura Rodriguez Producer/Field Reporter, Televisa, Los Angeles, CA 

Tino Rodriguez Photojournalist, Telemundo, Los Angeles, CA 

William Rosaro News Anchor, KHJ Radio, Los Angeles, CA 

Jeremy Rose PHOTOJOURNALIST, fox Affiliate, El Paso, TX 

Steve Roy Video Technician, Prime Ticket, Inglewood, CA 

Ed Royce Owner, Hollywood South Productions, Irvine, CA 

Eddie Ruiz Chief Editor - Mars Prod, Camera Op - LATV-Live, Los 

Angeles, CA 

Roman Saienni Director On-Air Operations, FOX Sports/FSN Marketing, 

Los Angeles, CA 

Elizabeth Sanchez CBS-TV Network Reporter and PBS Show Host 

Luis Sanchez Producer, Fox Sports Intl., Los Angeles, CA 

Kent Savarese Video Technician, master Works Video, Irvine, CA  

Robert Schamber Freelance Grip/Technician, Orange County, CA 

Tim Scott TV Technician, Comcast Cable, Santa Ana, CA 

Vincent Scoliotti Virtual Newsroom/Robocam Coordinator, KSMP-TV Fox 
Affiliate, Minneapolis, MN 

Vicente Serrano Documentary Producer, Radio Host, Chicago, IL 

LaDawna Sherman Asst. Casting Dir., NBC/Extreme Make-Over/Lighthearted 
Entertainment., Los Angeles, CA  

Chang Shin Photojournalist, Korean Daily News, Los Angeles, CA 

John Soderman News Reporter, FOX Affiliate, San Diego, CA 

Charla Smith Producer, E! Entertainment, Los Angeles, CA 

Eileen Spzila News Anchor, Time Warner Cable, Garden Grove, CA 

Philip Starling Producer, Starling Productions, Orange County, CA 

Sue Stemik Production Coordinator, KDOC-TV, Anaheim, CA 

Heidi Stone Freelance Videographer, Los Angeles, CA 

Lew Stowers Sportscaster, ESPN Radio, Los Angeles, CA 

Kelly Striewski Public Relations, The AP-Los Angeles, CA 

Deborah Takahara News Reporter, NBC Affiliate, San Diego, CA 

Art Talavera Editor, Fox Network, Los Angeles, CA 
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Cliff Talley Field Producer, Video 411 Productions, Los Angeles, CA 

Chung Thuan  Playout Director, Canal +, Brussels Belgium 

Jeremy Robyn Thau Prod Asst. Ch. 2 & 9 Los Angeles; News Anchor KUZZ 
Radio Bakersfield, CA 

Ron Timmons Asst. Director/Production Coord., Lion’s Gate Films, 
Hollywood, CA   

Tom Tucker Anchor, CBS Affiliate KPSP, Palm Springs, CA 

Jean Tung News Producer, KCAL-TV, Los Angeles, CA 

Kimberlee Turner News Reporter, KYMA-TV, Yuma, AZ 

Ramon Valerio Disc Jockey, KWIZ-AM Radio, Santa Ana, CA 

Roberto Ticona Producer, Telemundo/Univision, Los Angeles, CA 

Julia Van Tiem Anchor, Century 21 Video Productions, Hollywood, CA 

Patrizia Bidone-

Valdiserra 

Asst. Director Network TV, Warner Bros/NBC/20th Cent 

Fox , Los Angeles, CA 

Gladys Velasquez Production Assistant, Telemundo, Los Angeles, CA 

Michael Vega Audio-Visual Coordinator, Hilton Hotels, Orange County, 

CA 

Duane Verini TV Photojournalist/News Editor, ABC Affiliate, Fort Smith, 

AK 

Scott Verona Sports Reporter, KCOP-TV, Los Angeles, CA 

Hsien Wang News Director, Taiwan Central Television, Taipei Taiwan 

Matt Walters Photojournalist, ABC Affiliate, Fresno, CA 

Scott Weiss Senior Technician, SAC-TV, Santa Ana, CA 

Jean West Owner, United Audio Productions, Tustin, CA 

Keith Wheeler News Producer, UPN Affiliate, Harristown, PA 

Dave White Cameraman, NBC Sports, Burbank, CA 

Kathy Whitmore Public Relations Productions, Computer Industry 

Todd Wilbur News Anchor, KVEL-TV, Yuma, AZ 

Alex Wilson Floor Manager, FOX Sports West, ESPN, CBS Sports, Los 
Angeles, CA  

Sue Wilson Producer/Public Affairs Programming, KCBS-TV, Los 

Angeles, CA 

James Wimberly  Producer, LA Raiders Radio, KFI, Los Angeles, CA 

Steven Wiser Actor/Commercial Voiceovers, Hollywood, CA 

Tod Withey TV Technician, Chapman University, Orange, CA 

Denise Wong News Reporter, KMIR-TV, NBC, Palm Desert, CA 

Brian Yoder TV Technician, RSC Media Services, Santa Ana, CA 

Bandy Yui  TV Technician, Chinese TV Productions, Hong Kong 

Glen Zachman Owner, Focal Point Freelance Video News Service, 
Garden Grove, CA 

  

 

 


